WWII Generation/Radio Babies: 1930 - 1945
· WWII  

· Respect for hierarchy (i.e. top-down management) 

· Men belong in the workplace; women at home 

· Importance of the nuclear family

Baby Boomers: Born 1946 – 1964  (Generation Jones:  1954 – 1965)
· End of WWII 

· Vietnam War 

· Cold War 

· Television 

· Feminism and civil rights 

· Casual clothing expresses individuality

Generation X: Born 1965 - 1976
· Cold War 

· The Watergate Scandal 

· Microwave technology 

· Divorce and single-parent families are common
· 24 Hour Television
Generation Y/Millennial/Generation Next: Born 1977 – 1991
· The Gulf War 

· The fall of the Berlin Wall 

· Business scandals (i.e. Enron) 

· The rise of multiculturalism, globalization, and volunteerism 

· Terrorism 

· Rapidly expanding technology, the Internet 

· Emphasis on multitasking 

· A refocusing on family (i.e. close parent-child relations)
Generation Z/ Homeland Generation

·  Life after 911

· Facebook/MySpace is life
· Helicopter Parents
Workplaces, studies, groups, etc. are all being based on the views and traditions of the older generations.  This is colliding with the views of the younger generation.  Each group approaches things with their own unique style which arises out of shared experiences, life views, and qualities of childhood.

Understanding each generation’s values, preferences, and goals, will help in communication across the generations.  Speaking to a member of Generation Y is not going to be received the same as when one speaks to a Baby Boomer.

Remember, you speak to people under the influence of ideas and morays of your generation, but they hear it with the fundamentals and experiences of theirs.

In a word...
Radio Babies are LOYAL.

Baby Boomers are OPTIMISTIC.

Gen-Xers are SKEPTICAL.

Gen-Yers are REALISTIC.

How do you plan accordingly?
Keep in mind that when you plan an activity for, or talk to a

RADIO BABY:  They are the new “working” grandparent.  Some may be retired, but most are not, or can’t.  They have a job, but they work in order to have a vacation.

BABY BOOMER:  The word here is socialize.  Plan extra time around a Baby Boomer activity.  Keeping up with the lives of their peers is incredibly important.  

Gen-Xer:  They’re “outy”.  You will get 110% of their attention, skill, and talent, during the time of your activity.  Then they “gotta run”!

Gen-Yer:  They are tech savvy, and you’ll be left behind if you aren’t.  Want their attention?  Email or text them.  Or better yet, leave them a message on their Facebook, Twitter, or MySpace.

Gen-Z:  They will HAVE to ask their parents first.  And whatever that parent says goes.  But you won’t have to wait too long for an answer.  That parent is more than likely really close by.
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